SaaS Checkout Page Essentials
Checklist

Foundation and Strategy
Define the primary checkout type needed: Web, iFrame, In-App, or In-Game.

Confirm the checkout flow aligns with your business model (e.g., B2B vs.
B2C).

Map out the complete customer journey from the "Buy" button to the

"Thank You" page.

Identify the absolute minimum customer information required for a

successful transaction.

Desigh and User Experience

Remove all non-essential form fields to minimize user effort.

Display a clear and comprehensive pricing breakdown: subtotal, taxes,
and the final total.

Ensure the primary Call-to-Action (CTA) button is highly visible through

color and size.

Maintain a clean, uncluttered page design that matches your company's

branding.

Verify the entire checkout page is fully responsive and flawless on mobile

devices.

Implement a visual progress indicator for any checkout process with more

than one step.
Enable a guest checkout option to reduce friction for new customers.

Confirm browser autofill functionality works correctly for all relevant
fields.



Trust and Security

Verify the entire checkout process is secured with an SSL certificate
(HTTPS).

Prominently display security seals (e.g., PCI DSS, SOC 2) and trust badges.

Provide clear and easily accessible links to your Privacy Policy and Terms

of Service.

Show logos of accepted payment methods to build familiarity and

confidence.

Clearly state your money-back guarantee or refund policy near the final

price.

Confirm your payment solution includes robust fraud prevention

measures.

Global Readiness and Localization

Automatically detect the user's location to display prices in their local

currency.

Translate the checkout page, including error messages, into the

customer's local language.

Offer region-specific payment methods relevant to your key international
markets.

Ensure all taxes and VAT are calculated and displayed accurately based on
the customer's country.

Payment and Subscription Handling

Provide clear error messages for failed payments with actionable

solutions for the user.



Enable self-service options for customers to easily update their own

payment details.

For subscriptions, clearly state the recurring amount and the billing

frequency.

Implement a dunning management process to handle failed recurring

payments automatically.

Offer one-click purchases for returning customers by securely

tokenizing payment information.

Testing and Optimization

Set up analytics to track the checkout funnel and identify specific drop-off

points.

Regularly perform A/B tests on key elements like the CTA text, page

layout, and field count.

Review customer support feedback for any recurring issues or

complaints about the checkout process.

Test the end-to-end checkout experience in multiple browsers and on

different devices before launching.



